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Written Proposal
Proposal

For the final project, I will be developing a website with information about my startup idea for the 
Student Startup Challenge. My partner Becky Yoshikane and I are currently developing a prototype 
for an all-in-one, automated device for making fresh cheese at home. We are also in the process of  
performing customer discovery interviews, contacting potential manufacturers, honing our business 
plan, and creating financial models.

In the coming months, as we continue our startup activities, we will want to have an online pres-
ence. Although we do not have a concrete product yet, and still do not have a functioning proto-
type, I think it is important that we think about our brand identity. I plan to create a website that 
will showcase our work up to this point. This website will act as a tool to help explain and market 
our startup to potential investors or external stakeholders. While I work, I will make sure to balance 
illustrations, photos, and text so my information can be easily skimmed. 

My layouts will be clean and utilize flat design and illustrative icons. I plan to use brand colors of  
cheesy yellow, fresh green, and deep red. Using the Bootstrap platform and the column system, I 
will make my site fully responsive for web, tablet, and mobile. Each page will have a main “jum-
botron”-like element at the top. The title, “Cheesemaker”, is a working title as we have not yet 
developed a name for our startup. In the Navigation bar, I will have links to the following pages: 
Home, Our Team, Project Overview, and Contact. At the bottom of  each page, I will have my 
footer with links to our social media and email (which I will also be creating).

Target Audience

My target audience includes stakeholders in our startup (the UWM Research Foundation, the Stu-
dent Startup Challenge, etc.), potential investors, and those with invested interest in the project. I 
would like to be able to direct these various parties to our website for more information regarding 
our startup/product so they can learn more and stay up-to-date on our activities. As we move for-
ward with our startup, I will continue expanding and adapting the website. 
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Design Inspiration

These sites utilize clean design with white space, illustrative icons, and bold, flat colors. They also all 
have a main “jumbotron”-like element at the top of  the page.



Initial Site Map
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Cheesemaker Site

Cheesemaker Site Map | Wyatt Tinder

Facebook

Home Our Team Project Overview Contact Us

Twitter

Google Map

Cheesemaker



Layout Sketches
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Web layout

Mobile layout



Prototype - Home (Web)

Tinder Process Book
6



Prototype - Home (Mobile)
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Prototype - Team (Web)
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Prototype - Team (Mobile)
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Prototype - Overview (Web)
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Prototype - Overview (Mobile)
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Prototype - Contact (Web)
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Prototype - Contact (Mobile)
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Prototype - Confirm (Web)
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Prototype - Confirm (Mobile)
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Hype Prototype (Web)

Hype Prototype (Mobile)
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http://wyatt-tinder.com/wjtinder/www/projects/project3-prototype-web/
hype-final-web.html

http://wyatt-tinder.com/wjtinder/www/projects/project3-prototype-mo-
bile/mobile-hype-final.html
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Process and
Revisions



Process + Revisions (Home Web)
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Initial markup without CSS

Experiencing trouble with the 
navbar at certain sizes

Navbar fixed using media queries

Starting CSS styling



Process + Revisions (Home Mobile)
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Without CSS - Bootstrap defaults

Minimal CSS - needs fixing

Corrected mobile navigation



Process + Revisions (Home Mobile)
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Issue with footer on mobile

Fixing footer with media queries
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Process + Revisions (Team)

No styling to type

Adding styling to type
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Process + Revisions (Contact)

Need to fix styling and add map

Fixed CSS styling and added map
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Final Designs



Final Home Page (Web)
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Final Home Page (Mobile)
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Final Contact Page (Web)
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Final Contact Page (Mobile)
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HTML5 Outlines
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Home page

Overview page

Team page

Contact page
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Design Rationale
Project

My final website presents information regarding my business idea for the UW-Milwaukee Student 
Startup Challenge, for which I was a winner this year. My partner Becky Yoshikane and I pitched 
a tabletop kitchen appliance for making artisanal cheese at home. For the Student Startup Challenge, 
Becky and I have to give frequent presentations to various stakeholders, potential investors, and 
peers. These presentations are usually done using PowerPoint, but I wanted to create a graphic and 
responsive website for our product that I could use as a platform to document and showcase our 
progress. I plan to make this site live, after which I can put the link on our business cards and give 
to stakeholders to direct them to our information.  

Audience

My target audience includes the stakeholders in our product (the UWM Research Foundation, the 
Student Startup Challenge, our engineering teams, etc.), potential investors, peers, and those wanting to 
learn more about our project. Our information is presented in a clean, concise, and informative manner 
to give users a nice overview (without getting bogged down with technical engineering specifics.) 

Content

The content for the website is split into four main pages. On my home page, I have included an 
introduction to our project and background regarding its inception. In my main navigation, I also 
include links to “Our Team”, “Project Overview” and “Contact.” In both the header navigation 
and footer navigation, I include links to our social media accounts and e-mail. For the “Our Team” 
page, I have photos of  Becky and I and written descriptions about us. On the “Project Overview” 
page, I have a slider showing technical drawings and renderings of  our product, as well as descrip-
tions regarding what it is and does. With my contact page, I offer a customized Google map in our 
brand colors showing our location on the UW-Milwaukee campus and a working contact form for 
individuals to get in touch with us.  

Solution

My layouts are clean, organized, and bold. I have used consistent brand colors and fonts, using 
these elements to dynamic effect. With my designs, I have utilized white space to my advantage. All 
of  my text is easy-to-read. The custom icons I have designed look strong. My layouts are responsive 
using Bootstrap’s column system and look great at various breakpoints. I feel I was successful in 
translating my proposed prototypes into a functioning site. Overall, my website effectively accomplishes 
my goals, and I am excited to present it to stakeholders. 
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Link for Critique

http://wyatt-tinder.com/wjtinder/www/
projects/cheesemaker-site/index.html
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Thank you!


